Tick tock… the best times to post on social media
One of the most important elements of social media is time. It is so fast-paced that tweets or status updates can often get lost, meaning they might not reach their intended audience. 

There’s no point posting your big news at a time when most of your friends or followers are at work or asleep, so it’s a good idea to have a look through your interactions and find out when people are most interactive with your accounts. These would be good times to target them with news and information about your product or business.
We’ve put together a list of the general times people are using social media, which help you get started with your targeting plan of action.

Facebook
You might not have thought it, but Facebook users often log on early in the mornings between 6am and 8am. This is the time before most people start work and 80% of users usually check their account via their mobile phone. Between 2pm and 5pm is the most popular time for people to log on later in the day. 

During the weekend and from 10pm onwards on weekdays are the worst times to target people on social media.
Twitter
Twitter is much more active during the weekends and the best time to interact with people is between 1pm and 3pm. Most people don’t work weekends and can spare some time to catch up with their Twitter feed. People are more likely to re-tweet tweets during these hours and respond to short tweets too.

Pinterest

People with the need to re-pin often spend much longer on Pinterest than any other social media platform. The average time spent on Pinterest per visit is 14.2 minutes and the average time per user per month is 88 minutes.
Saturday mornings are the most popular times for people to log-on. They’ll log-on again between 2pm and 4pm and between 8pm and 11pm in order to re-pin as many beautiful and inspiring images as they can.

LinkedIn

If you’ve been bigging up your business (add link to last week’s blog post) on LinkedIn recently you might be interested to know that the platform is often most used before and after work hours. 

Tuesdays and Thursdays are the days LinkedIn profiles will receive the most traffic from business people so it’s a good idea to post your most important updates and news items during these times.
