What Twitter can do for you?
· It was pretty clear when Facebook and LinkedIn came along that they were going to be both powerful and useful. The ability to renew old friendships, maintain current ones and create new connections with very little effort and for no cost was always going to attract large numbers of people.

· Send a message no longer than 140 characters that answers the question ‘What are you doing?’

· Twitter is a very important and an easy way of finding new customers, a powerful networking tool, and an excellent way of picking up useful information.

· Helps build relationships with clients.

· Extends the reach of a brand, making the business known to people who might otherwise have never heard of it.

· Brings advice and suggestions from experts you might not be able to reach another way.

· Brings a steady stream of additional website uses and provides a channel for altering people who have visited the website that we’ve uploaded new content.

· Twitter is microblogging – sending tiny messages that work for your business.

· Twitter can work wonders when used alone but it’s at its most powerful when combined with other social media tools.

· The most important thing to know about: how to build a following.

· Success on Twitter, and anywhere, is all about four steps: know me, like me, trust me and pay me.

Why use Twitter?

Twitter provides the perfect platform to raise awareness, increase sales and actively engage with a wide online audience.

It is the perfect way to create a ‘groundswell’, which is a social trend in which people use technologies to interact about a specific topic. 

Twitter is fast becoming one of the most influential direct communication channels available to businesses.

People need to see/read/hear something at least three times via several sources before they react to it and a major influencer now is Twitter. 

What do you need to do to be successful on Twitter?

To be successful, it is important to forsake one-way campaigns for two-way dialogues. You also need to give control of the message to the participant in the conversation and abandon carefully crafted statements for more personal language (and images). 

Social media is open and equitable. It requires the softer skills of conversation and collaboration, the transparent sharing of information, honest discussion of views, values, goals, successes and failures and highs and lows.

After years of being able to rely on tried and tested methods to achieve sales objectives, businesses are seeing a downward spiral of success. 

This is probably because people are online more often. They now find the communities and resources that are indispensible to their day-to-day lives there. 

Why use social media to communicate with your potential/existing customers?

If you aren’t present and engaged in online places, and at the same time as your potential audience is, then you are losing out on sales opportunities.

The web and social media have become the consumer/business person’s primary source of information. They search the internet for interesting snippets. People now want to learn something online. 

Just consider your own habits – how do you research anything? 

What works?

Browsers are looking for personality, not faceless organisations. They want to know about the real people behind the business. They want to build a relationship with you.

It is important to educate, engage and entertain. Social media is a conversation. It is active and responsive.

It is also vital to have authentic content that creates some form of rapport and helps with your search engine rankings. 

You need to build a community online through sharing photos, tips, hosting user groups, promoting favourite links and even stimulating forums for discussions. It is important to develop a relationship directly with your key audiences.

Social media and PR

Now most innovative PR campaigns involve this direct communication with the general public and media, as well as traditional approaches. 

PR via social media allows you to communicate directly with your target audiences, however you do need to follow some rules of engagement to help stimulate a good response from this method. 

We can use releases sent to traditional media for a basis for tweeting and eventually Facebooking.

This also assists with Search Engine Optimisation (SEO) as Google is using social media now for its search rankings. 

These need to be updated daily and we can do this for you, including supplying content in association with PR activity. We would also recommend you look at eventually joining Google Plus as this is going to be the next big thing for consumers and businesses, and we can do this for you.

Securing followers and likes/interacting and forming a relationship with followers

Online activity should not be a one-way interruption – it is a method of delivering useful content when the potential user needs it. It is a means of communicating directly with the general public.

Organisations that understand PR use it via social media to develop relationships directly with their key audiences and this leads to greater sales opportunities.

Building a greater following
Communicating with a large volume of people needs to be planned. It is important to attract and maintain followers so they can spread the word about the company. 

Lots of businesses stop at the first hurdle. They get people to like them and follow them, then struggle to convert that into something that will actually make a difference. Engage people emotionally and they are more likely to take action. 

If they become advocates, they can start a chain reaction, influencing their network of contacts with their commitment to you (for example a key influencer is Boyd Douglas-Davies).

Advocates create a virtuous circle by spreading goodwill towards the business virally through their connections. We can now manage, moderate and motivate people within their own space, through safe social and web technologies. 

However, the most effective method is to get your top advocates to leverage their connections. For example, host an online event to launch the countdown to something particular, ask the businesses’ top 10 most influential followers to kickstart the tweeting. We can also direct tweet media.

Most people have more impact through their influence than through a direct sale alone. People with a purpose are powerful.
Twitter

Twitter is a key PR communication tool and there are many ways to gain greater exposure.
How to use Twitter
You do need to contribute persistently and consistently. There needs to be a presence every day. 

Questions need to be authentic and interesting, and sales should not be pushed aggressively. It is like circulating at a party. You don’t just speak to someone who you think is useful to you and no one wants to speak to the person who is always talking about themselves. They want you to ask them questions and engage in conversations.

Twitter timing

The subject and wording of a tweet is often (though not always) less important than its timing. Of course, there’s no one-size-fits-all answer for when to tweet, but there’s plenty of research and tools to help you make the most of the Twitter account you manage.

The most Twitter activity according to experts is between 9am and 11am and 1pm and 3pm. But the best time to tweet is 5pm.

Spread your tweets out throughout the day with an emphasis on late afternoon. Twitter links will get the most attention from your followers towards the end of the week and on weekends. 

There is free software available to help work out the best times to tweet including TweetWhen, which shows you the best times to tweet based on your last 1,000 tweets. 

Tweroid looks at tweets that you and your followers have sent and provides times on when you should tweet. While TweetStats offers a detailed analysis of your best tweeting time and Timely creates a schedule based on your last 199 tweets.

Twitter ideas 

Competitions on Twitter – for example, Dragon Duncan Bannatyne recently managed to start trending worldwide by offering a free night at his hotel in Shepton Mallet. He just said that he wanted people to say something funny and the one re-tweeted the most within a certain time would win. Although for you it would not be applicable to do something ref humour. While you do not have a prize like this to offer it might be possible to link with another high profile corporate or an organisation you may not have a link with already. 

Live chat on Twitter with key personnel – it is important to establish a personality and to also stimulate conversation and comment. 

We also feel that Twitter can be used in the following ways:

· Asking for suggestions: people love to help someone out

· Asking for feedback

· Participating in the relevant hashtags to increase visibility. Social media is about engagement. There are people talking about topics related to horticultural industry all over the web, all the time. 

· Topics on Twitter are found using the hashtag, we can find the hashtags for the relevant topics and engage with the people contributing to these conversations. We can tap into these conversations and cultivate interest in your business where relevant. The true power of Twitter is tapping into pre-existing communities in this way

· Setting up and announcing tweet chats based on brand-related hashtags

· Thanking people who have recently followed you

· Directing people to other social media channels you own (the eventual Facebook page) by tweeting about them

· Participate in trending topics. Tweet-greeting your followers daily. Saying small things like ‘good morning’, or asking about their health goes a long way in forging ties

· Giving Twitter tips. Tips go well on Twitter

· Making regular #FF Follow Friday recommendations or announce a fan of the week.

